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Contact details: Should you require any further information  
regarding these initiatives please contact Armando de la Flor Olavide,  
Senior Partnerships and Engagement Officer on 9158 9306 or 
adelaflorolavide@porthedland.wa.gov.au  

The Town of Port Hedland would like to acknowledge the Kariyarra, 
Ngarla, and Nyamal people as the Traditional Custodians of the 
Port Hedland lands. We recognise their strength and resilience and 
pay our respects to their Elders past and present. We extend that 
respect to all Aboriginal & Torres Strait Islander people of the local 
community and recognise their rich cultures and their continuing 
connection to land and waters.
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2018-2019  
Sponsorship  
Opportunities
The Town of Port Hedland believes 
community development is about enhancing 
the community’s ability to determine its own 
needs and priorities. We encourage active 
community participation in decision making 
and maximising the potential for personal, 
social, cultural and economic development 
and environmental quality.

The Town of Port Hedland will implement all 
the initiatives presented in this prospectus in  
the 2018/19 Financial Year. Sponsor funding  
will be used to enhance the level of product  
or service provided.

The initiatives listed have been designed 
to address issues that our community have 
indicated they would like to see enhanced  
or continued in our Town. These initiatives  
have been presented in three different 
Community Streams: 

• Community Lifestyle

• Community Wellbeing

• Our Community Diversity

Each stream includes projects and programs 
designed to tackle priority areas. Initiatives 
contain information about which priority issue 
it is addressing (please refer to our priority issue 
table below). 

Our Community Lifestyle Stream aims to bring 
people together and make Port Hedland a more 
liveable and vibrant place to call home. 

Or Community Wellbeing Stream focuses on 
diversionary programs which aim to improve 
Hedland’s safety and security. 

Our Community Diversity Stream focuses on 
making Port Hedland a more inclusive and 
accessible community. This means breaking 
down barriers, building bridges and bringing  
our community together. 

Initiatives have been separated into tiers – Tier 1  
and Tier 2, dependent total implementation 
costs. All Streams have Tier 1 and Tier 2 
initiatives. Any initiative with a total cost 
exceeding $20,000 will be considered Tier 1, and 
all initiatives that cost less than this amount 
will be considered Tier 2. All funding amounts 
mentioned in this brochure are excluding GST. 

The events and initiatives prepared by the Town of 
Port Hedland for this financial year align with the 
results of the Live It, Tell It consultation process for 
the Strategic Community Plan 2018–2028, which 
was conducted in October to December 2017. 
There was a community wide desire to preserve 
iconic events such as The North West Festival 
and Spinifex Spree, whilst developing more 
grassroots, family-friendly focussed initiatives 
such as markets and public space activation. 

Priority Areas Table

Priority Area

Safety & Security

Environment & Waste

Arts & Culture

Sports & Recreation

Youth

Diversity (Aboriginal & Torres Strait Islander, Culturally and Linguistically Diverse)

Access & Inclusion Awareness

Capacity Building (Education and Training)

Civic Leadership

Priority Areas Table

6 7



Community  
Lifestyle 

Tier 1 Initiatives

8 9



Stream: Community Lifestyle

Date: 25 – 26 August 2018

Investment: Total cost of $450,000  

Agreement deadline: 12 weeks prior to event

Type: Community Event

Volunteers: 5 required (unlicenced)

Brief description:  

The North West Festival (NWF) has been the 
Pilbara’s premier music festival since 2012. It 
delivers unique, first-class musical acts and 
festival experiences, not usually available in 
Hedland. Following the success of a change 
in format and location in 2017, the two day 
event will return to the Civic Centre Gardens 
in 2018. In addition to providing Port Hedland 
with a musical experience on par with major 
cities, the Festival attracts an intrastate and 
interstate audience, stimulates economic and 
social activity and leaves a year-round legacy 
of cultural and community capital.  

Please find NWF 2017 video at: 

http://www.porthedland.wa.gov.au/our-
community/events/north-west-festival.aspx

Key objectives:  

• Connect the community to a high quality, 
dynamic music festival that celebrates 
the Town and facilitates local youth and 
artistic showcase.

• Encourage increased visitation and a positive 
Port Hedland narrative as a desirable tourism 
destination, highlighting the industrial, cultural 
and environmental uniqueness of Hedland

• Leave a year-round legacy of broader  
cultural and community benefit for the 
town by stimulating community and  
cultural participation

• Increase annual visitation and engagement

• Showcase activities by local youth, cultural 
and environmental community groups 

• Deliver improved event infrastructure  
capacity within Hedland and foster local 
business development 

• Promote a positive lifestyle message  
for Hedland using music, dance and a  
festival culture.

Priority areas addressed:   

Arts and Culture; Youth. 

North West Festival
COMMUNITY LIFESTYLE TIER 1

Investment breakdown:   

Item  Total Item Cost

Production costs $50,000

Event Infrastructure $60,000

Talent  $230,000

Marketing $25,000

Staffing and contractors $20,000

General expenses $10,000

Insurance, fees, APRA $10,000

VIP Catering Expenses $25,000

Accommodation and ground transfers                   $20,000

Total $450,000

2018-19 Sponsorship Opportunities
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North West Festival  
sponsorship offering

Outcomes from last event:

• Two sold out events

• Provision of a high quality festival 
experience for the Pilbara community 

• Increased social interaction for young 
adults and families

• Increased opportunities for local 
businesses to trade  

• Attracted interstate and intrastate 
attendees to boost the local economy

• Performance opportunities for local 
artists including Mikey Smith and 
Ukulele Jay. 

Change of format:

In 2017, the event’s scale was reduced and  
moved to the Civic Centre Gardens, a more 
defined and controlled area. Further, a more 
family-focused structure was introduced.  
The event received consistently positive 
feedback from the community, sponsors  
and emergency services.

Sunset Events managed NWF from 2012 to 2017. 
Due to the new, reduced format and increased 
involvement of Town of Port Hedland staff, the 
2018 event will be managed directly by the Town  
of Port Hedland.

Community Lifestyle Tier 1

Community feedback from last event:

The Live it, Tell it Consultation feedback 
found that Hedland seeks to maintain a focus 
on major events such as NWF, whilst also 
implementing more community and family 
orientated events. 

Community survey responses relating to NWF 
2017 indicate:

• Most attendees had been to more than one 
NWF event

• Most attendees enjoyed the lineup at both  
the Saturday and Sunday events

• Most attendees enjoyed the new format

• Most attendees enjoyed the new venue.

NWF was nominated in the Best of Hedland 
Awards 2018 – Best Local Event category, 
reflecting how much Hedland values NWF.

Leading area:

Events

2018-19 Sponsorship Opportunities
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This festival delivers unique, first-class musical 
acts and festival experiences, not usually 

available in Hedland.

Community Lifestyle Tier 1

North West Festival 
sponsorship offering

Sponsorship offering:

Presenting Partner: $ 250,000 (One 
opportunity available)

• Logo inclusion in all advertisement 

• Logo inclusion in website and emails

• 4 social media mentions

• Signage at the event

• 4 individual big screen advert in VIP area

• Branding on wrist ban

• Event tickets: 30 General Admission; 30 VIP 
Cocktail Area; and, 20 Sundowner 

• Activation space at the festival

• Opportunity to speak on stage

• Opportunity to speak at Red FM Outside 
Broadcast

Gold Sponsor: $ 100,000

• Logo inclusion in all advertisement 

• Logo inclusion in website and emails

• 3 social media mentions

• Signage at the event

• 2 individual big screen advert in VIP area

• Event tickets: 20 General Admission; 15 VIP 
Cocktail Area; and, 15 Sundowner 

• Activation space at the festival

• Opportunity to speak at Red FM Outside 
Broadcast

Silver Sponsor: $ 50,000

• Logo inclusion in all advertisement 

• Logo inclusion in website and emails

• 2 social media mentions

• Signage at the event

• 1 individual big screen advert in VIP area

• Event tickets: 15 General Admission; 10 VIP 
Cocktail Area; and, 10 Sundowner 

• Activation space at the festival

• Opportunity to speak at Red FM Outside 
Broadcast

Bronze Sponsor: $ 25,000

• Logo inclusion in all advertisement 

• Logo inclusion in website and emails

• 1 social media mentions

• Event tickets: 10 General Admission; 10 VIP 
Cocktail Area; and, 10 Sundowner 

• Opportunity to speak at Red FM Outside 
Broadcast

Major Sponsor: $ 10,000

• Logo inclusion in website and emails

• Event tickets: 8 General Admission; 8 VIP 
Cocktail Area; and, 8 Sundowner 

Major Sponsor: $ 5,000

• Logo inclusion in website and emails

• Event tickets: 4 General Admission; 4 VIP 
Cocktail Area; and, 4 Sundowner 

2018-19 Sponsorship Opportunities
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Stream: Community Lifestyle

Date: 26 January 2019  

Investment: Total cost of $60,000   

Agreement deadline: 6 weeks prior to event

Type: Community Event

Volunteers: 3 required (unlicenced)

Brief description:  

Hedland’s Australia Day Celebrations are an 
opportunity for the community to congregate 
and celebrate shared achievements, share 
stories and be proud of the nation we call 
home. This free event attracts approximately 
3,000 people from a range of demographics. 
This free event celebrates cultural diversity 
through cultural performances, food stalls 
and a spectacular fireworks display.

Key objectives:  

• Opportunity for the Hedland community  
to gather together 

• Celebrate the great nation we call home

• Bring all demographics and backgrounds 
together to recognise and celebrate 
Australia’s diversity

• Provide opportunities for local businesses 
and artists to be involved.

Priority areas addressed:   

Civic Leadership; Arts and Culture;  
Youth; Diversity.

Australia Day  
Celebrations

COMMUNITY LIFESTYLE TIER 1

Investment breakdown:   

Item  Total Item Cost

Total cost of fireworks $25,000

Production $10,000

Talent  $18,000

Entertainment  
(kids activities, bands, Master of Ceremonies)

$2,000

Traffic Management $2,000

Security $5,000

Total $60,000

2018-19 Sponsorship Opportunities
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This free event celebrates cultural diversity 
through cultural performances, food stalls and 

a spectacular fireworks display.

Community Lifestyle Tier 1

Australia Day Celebrations 
sponsorship offering

Fireworks Sponsor: $25,000  
(One opportunity available)

• Naming Rights of the Fireworks Spectacular

• Recognition as a Gold Sponsor on all 
marketing and promotional material

• Acknowledgement of sponsorship in all ToPH 
media communication

• Mentioned as a sponsor in all radio advertising, 
broadcast throughout regional WA

• Mentioned in all social media communication 
regarding the event

• Premium choice of stall position to promote 
your company or host your clients

• Placement of your banners next to the stage

• Master of Ceremonies (MC) acknowledgement 
at the event

• Opportunity for a representative to speak on 
stage during the event.

Silver Sponsor: $10,000 

• Recognition as a Sponsor on all marketing and 
promotional material

• Acknowledgement of sponsorship in all ToPH 
media communication

• Mentioned in all social media communication 
regarding the event

• Placement of banners at the event

• MC acknowledgement at the event

• Opportunity to distribute (supplied) merchandise.

Bronze Sponsor: $5,000 

• Recognition as a Sponsor on all marketing 
and promotional material

• Acknowledgement of sponsorship in all ToPH 
media communication

• Mentioned in all social media communication 
regarding the event

• Placement of banners at the event

• MC acknowledgement at the event.

Outcomes from last event:

• Approximately 3,000 community members  
in attendance 

• Provision of high quality family friendly activities

• Performance opportunities for local entertainers

• Great attendance of community  
members from different demographics

• Inclusion of high quality fireworks display,  
able to be viewed by the wider community.

Leading area:

Events

2018-19 Sponsorship Opportunities
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Stream: Community Lifestyle

Date: 27 – 28 July 2018

Investment: Total cost of $80,000 
The Town of Port Hedland will fund all the projects even if the total  
funding amount is not reached. If Sponsors fund the total amount, the 
Town of Port Hedland will contribute  $15,000 to enhance this initiative. 

Agreement deadline: 6 weeks prior to event

Type: Community Event

Volunteers: 3 required (unlicenced)

Brief description:  

The Spinifex Spree Carnival is the premier 
Carnival event on the Hedland calendar, and 
the Town’s largest free community event. 
The event offers a range of family orientated 
activities, including amusement rides, live 
entertainment, market and food stalls, side 
show alley, competitions, roving entertainment 
and fireworks. This event is free and provides 
an economic platform for stallholders to trade, 
opportunities for community and sporting 
groups to fundraise and gives local artists the 
platform for performance.

Key objectives:  

• Deliver a community event that is free of 
charge and open to all members of the public

• Ensure significant involvement in community 
through cross demographic appeal

• Improve, grow and refine the annual Spinifex 
Spree Carnival 

• Provide economic opportunities to local  
and visiting businesses as well as not for 
profits by offering novel trading options to  
the community

• Provide a large scale event that is of  
a ‘city’ standard, in turn improving  
Hedland’s reputation

• Offer entertainment option variety appealing 
to all ages, including a high profile drawcard 
act, free children’s activities as well as Side 
Show Alley and carnival rides 

• Ensure all precautions are taken to hold a safe 
and operationally smooth event.

Priority areas addressed:   

Arts and Culture; Youth; Diversity; Sports  
and Recreation

Spinifex  
Spree Carnival

COMMUNITY LIFESTYLE TIER 1

Investment breakdown:   

Item Sponsor Investment  Total Item Cost

Free activities for kids $9,000

Entertainment $35,000

Generators and lighting towers $6,500

Fuel $2,000

Stage $5,000

Security $7,500

Traffic Management $6,000

Production costs $1,000

Accommodation and  
ground transfers                   

$8,000

Total $80,000

2018-19 Sponsorship Opportunities

20 21



Spinifex Spree Carnival  
sponsorship offering

Gold Sponsor: $20,000

• Recognition as a Gold Sponsor on all 
marketing and promotional material

• Acknowledgement of sponsorship in all 
ToPH media communication

• Mentioned as a sponsor in all radio 
advertising, broadcast throughout  
regional WA

• Mentioned in all social media 
communication regarding the event

• Stall fees waivered and premium choice of 
stall position

• Placement of banners next to the stage

• Master of Ceremonies (MC) 
acknowledgement at the event

• Opportunity to distribute merchandise  
at event

• Opportunity for a representative to speak 
on stage during the event.

Silver Sponsor: $10,000

• Recognition as a Sponsor on all marketing 
and promotional material

• Acknowledgement of sponsorship in all 
ToPH media communication

• Mentioned in all social media 
communication regarding the event

• Placement of banners at the event

• MC acknowledgement at the event

• Opportunity to distribute merchandise  
at event.

Bronze Sponsor: $5,000

• Recognition as a Sponsor on all  
marketing and promotional material

• Acknowledgement of sponsorship in  
all ToPH media communication

• Mentioned in all social media 
communication regarding the event

• Placement of banners at the event

• MC acknowledgement at the event.

Community Lifestyle Tier 1

Outcomes from last event:

• Approximately 5,000 attendees over the 
two days

• Attendance from 60 plus stalls including 
food, retail and organisations

• High quality family entertainment including 
Side Show Alley, a petting farm, roving 
performers, Pony Club demonstrations and 
an array of musical performances

• Increased opportunities for local 
businesses to provide goods and services  

• Provision of high quality fireworks display, 
able to be viewed by the wider community.

Community feedback from last event:

Spinifex Spree Carnival was nominated in 
the Best of Hedland Awards 2018 – Best 
Local Event category, after being a finalist in 
last year’s competition. These nominations 
demonstrate how renowned and valued this 
event is across Hedland.

Leading area: Events

2018-19 Sponsorship Opportunities
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Stream: Community Lifestyle

Date: May 2019 (Date TBD)

Investment: Total cost of $30,000  

Agreement deadline: 6 weeks prior to event

Type: Community Event

Volunteers: Not required

Brief description:  

Welcome to Hedland is an event which 
recognises Hedland’s transient nature, offering 
a platform for local community organisations 
and businesses to introduce themselves to 
new residents and visitors. Market stalls, 
fundraising stalls and membership drive 
opportunities for sporting groups and local 
community groups facilitate this introduction. 

Held at South Hedland Town Square, this free 
event activates a unique community space. 
Welcome to Hedland broadly targets families, 
particularly new families in Town. Each year, 
feedback from attendees refines and improves 
the event. 

Key objectives:  

• Foster community spirit and connectedness 
through participation in a fun, family 
friendly and alcohol free event which is a 
showcase of ‘everything that is Hedland’

• Showcase opportunities for new residents 
to get involved in the community 

• Provide opportunity for local businesses, 
government agencies, community and 
not for profit organisations to educate the 
community on their services

• Build a sustainable community by enabling 
community, not for profit and sporting 
organisations to run fundraising activities  
and membership drives

• Support local performers through 
participation opportunities on the main  
stage entertainment program

• Ensure all precautions are taken to hold  
a safe and operationally smooth event at  
South Hedland Square.

Priority areas addressed:   

Arts and Culture; Youth; Civic Leadership; 
Diversity; Safety and Security; Access  
and Inclusion.

Welcome  
to Hedland

COMMUNITY LIFESTYLE TIER 1

Investment breakdown:   

Item  Total Item Cost

Event entertainment $7,000

Generator and Lighting Towers $3,200

Security $2,800

Traffic Management $2,000

Production $15,000

Total $30,000

2018-19 Sponsorship Opportunities
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Welcome to Hedland 
sponsorship offering

Gold Sponsor: $5,000

• Recognition as a Gold Sponsor on all 
marketing and promotional material

• Acknowledgement of sponsorship  
in all ToPH media communication

• Mentioned in all social media 
communication regarding the event

• Premium choice of stall position  
to promote your company or host  
your clients

• Placement of your banners next to  
the stage

• Master of Ceremonies (MC) 
acknowledgement at the event

• Opportunity for a representative to 
speak on stage during the event.

Silver Sponsor: $3,000

• Recognition as a Sponsor on all  
marketing and promotional material

• Acknowledgement of sponsorship  
in all ToPH media communication

• Placement of banners at the event

• MC acknowledgement at the event

• Opportunity to distribute  
(supplied) merchandise.

Bronze Sponsor: $2,000

• Recognition as a Sponsor on all  
marketing and promotional material

• Acknowledgement of sponsorship in  
all ToPH media communication

• Placement of banners at the event

• MC acknowledgement at the event.

Community Lifestyle Tier 1

Outcomes from last event:

• Attendance from 70 plus stalls including 
business, community/sporting, not for 
profit, retail and government

• Performances from 4 local groups, 3 local 
individuals and 1 local band

• Inclusion of a Special Competition Night 
for the South Side Sk8 program 

• Inviting and inclusive welcome event for 
new families and residents

• Established residents learnt more about 
the organisations that operate in town

• Community space activated

• 88% of stallholders indicated the  
event adds value to their business/ 
club/organisation

• 75% of attendees indicated they would 
attend the event again next year.  

Change of format:

In 2018 the Town of Port Hedland opened 
the event to retail stallholders (excluding 
food and beverage), allowing them to 
trade for the first time at the event. Retail 
stallholders made up 12.7% of stalls. 

Community feedback from last event:

From Hedland School of Dance commenting on 
the entertainment program:

 ‘For a small community, Port Hedland has some 
awesome talent! Congratulations to the other 
organisations and individuals who performed  
as well!’

From the Hedland Filipino Australian Society: 

‘The atmosphere was vibrant and friendly. We 
managed to sign in more than 10 new members 
which is great. Many thanks to the Town of Port 
Hedland for organising such a wonderful and 
successful event.’

Leading area:

Events

2018-19 Sponsorship Opportunities
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Stream: Community Lifestyle

Date: TBD (workshop day + concert night)  

Investment: Total cost of $35,000   

Agreement deadline: 6 weeks prior to event

Type: Community Event

Volunteers: 4 required (1 licenced A grade electrician)

Brief description:  

In 2017, the Town of Port Hedland and Matt 
Dann Theatre & Cinema presented a free 
concert at the South Hedland Town Square 
featuring the group Justice Crew. The event 
was attended by approximately 1000 people.

A suite of community engagement initiatives 
were coordinated in the lead up to the free 
concert. This included an exclusive dance 
workshop facilitated by the Justice Crew for 
disadvantaged youth, who were selected in 
collaboration with Wirraka Maya and the Youth 
Involvement Council. Following the workshop, 
the young people performed onstage with the 
group as part of the main performance. 

Due to the project’s success, Justice Crew 
went on tour to Carnarvon and Karratha. With 
guidance from the Matt Dann Theatre and 
Cinema Team, these Towns rolled out similar 
community engagement initiatives which 
benefitted the whole region. The Town of Port 
Hedland is seeking to replicate this initiative 
in 2018 with another renowned band that is 
touring regional WA.

Please find the Town of Port Hedland 2017 
Community Concert & Youth Engagement 
Workshop (with Justice Crew) video at:  
https://youtu.be/1K9RNGStobs

Key objectives:  

• Bring the community together in a healthy 
and safe environment

•   Activate public spaces to increase usage  
and security

•   Extend one-day performance benefits, 
such as exclusive dance workshops for 
disadvantaged youth with noteable musicians

•   Opportunity for local and regional artists to 
collaborate and network.

Priority areas addressed:   

Arts and Culture; Youth; Diversity; Safety and 
Security; Capacity Building.

Community Concert  
& Youth Engagement

COMMUNITY LIFESTYLE TIER 1

Investment breakdown:   

Item  Total Item Cost

Stage & infrastructure costs $10,000

Talent $10,000

Talent Travel & Accommodation $5,000

Staffing $5,000

Marketing $3,000

Workshops & Engagement $2,000

Total $35,000

2018-19 Sponsorship Opportunities
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Community Concert  
& Youth Engagement 
sponsorship offering

Gold Sponsor: $15,000

• Recognition as a Gold Sponsor on all 
marketing and promotional material

• Acknowledgement of sponsorship in 
all ToPH media communication

• Mentioned as a sponsor in all radio 
advertising, broadcast throughout 
regional WA

• Mentioned in all social media 
communication regarding the event

• Placement of banners next to the 
stage

• Master of Ceremonies (MC) 
acknowledgement at the event

• Opportunity to distribute merchandise 
at event

• Opportunity for a representative to 
speak on stage during the event.

Silver Sponsor: $10,000

• Recognition as a Sponsor on all 
marketing and promotional material

• Acknowledgement of sponsorship in 
all ToPH media communication

• Mentioned in all social media 
communication regarding the event

• Placement of banners at the event

• MC acknowledgement at the event.

Bronze Sponsor: $5,000

• Recognition as a Sponsor on all 
marketing and promotional material

• Acknowledgement of sponsorship in  
all ToPH media communication

• Mentioned in all social media 
communication regarding the event

• MC acknowledgement at the event.

Continuity:

If Sponsorship required is not obtained this 
initiative will not be implemented in 2018. 

Outcomes from last event:

• Over 1,000 people in attendance from 
diverse backgrounds

• Ongoing benefits to the community 
besides the event-day

• Local artists and dance groups performed 
with Justice Crew

• Matt Dann team exported this project to 
other towns and provided guidance to 
local government teams

• Community space activation.

Community feedback from last event:

The Live It, Tell It Consultation Process 
found a desire in the community to provide 
more recreational spaces for the Town’s 
youth. Several participants said the Town 
lacks a positive narrative. To counter 
this, facilitating youth engagement with 
popular musicians as role models helps 
build a more positive narrative.

Leading area:

Matt Dann Theatre & Cinema

Community Lifestyle Tier 1 2018-19 Sponsorship Opportunities

Bringing the community together  
in a healthy and safe environment.
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Stream: Community Lifestyle

Date: 7, 9 – 11 August 2018
1 sponsors performance: 
• Tuesday 7th August (5pm)

5 open to the public shows:  
• Thursday 9th August (12pm and 7pm)  
• Friday 10th August (7.30pm)  
• Saturday 11th August (3pm and 7.30pm) 

Investment:  
Total cost of $30,000  

Agreement deadline:  
3 weeks prior to start  
of the program (first open  
to public session)

Type: Community  
Activation Program

Volunteers: Not required

Brief description:  

The Hedland Community Theatre project 
engages school students and families with 
live stage production performance.

This year, more than 120 students from  
every school in Port and South Hedland  
will participate in the locally written 
show, Melted – a Musical. This includes 
students aged 5 to 15 years old from both 
government and non-government schools, 
as well as Hedland Senior High School. 
Melted – a Musical was held at St Cecilia’s 
Catholic Primary School hall in 2017 with 
full attendance. In 2018, the aim is to build 
on previous success by collaborating with 
all schools in Hedland. Universal ideas of 
friendship and kindness will be told through 
a localised, Pilbara centric version of the 
world famous Frozen story. Students will be 
involved in all aspects of theatre production, 
teaching life skills and personal self-belief. 

Key objectives:  

• Provide students of all ages the  
opportunity to be involved in every aspect  
of the theatre process

• Improved student confidence, patience and 
personal growth in an educational, positive 
and safe setting

• Align with the goals of Performing Arts 
Connections (PAC) to foster collaboration 
between creative minds, Councils and the 
community to increase social capital and 
community profit 

• Foster community wellbeing, commitment 
and buy in

• Expose students from all demographics, 
cultures and ages to the breadth and scale of 
presenting a major theatrical work

• Formal assessment of students using the 
Australian Curriculum Arts subject area 
(including Performance, Creation of Art, 
Music, Dancing and Visual Arts)

Hedland  
Community Theatre

COMMUNITY LIFESTYLE TIER 1

• Empower students to break down inter 
school barriers by working with children  
from different schools

• Prepare students who have an interest 
in pursuing performance as a career by 
developing professionalism

• Skill building for students pursuing set and 
prop construction, design and painting

• Encouraging parents to find value in arts  
and culture for their child’s development

• Encouraging Hedland to appreciate  
and support the work of those involved in 
behind the scenes production

• Provide entertainment and implicit 
education for up to 1500 show attendees

• Connect students with performing arts not 
otherwise offered in Hedland

• Provide an outlet for students to find  
self-empowerment through arts and  
theatre, as an alternative to local sport or 
individual pursuits.

Priority areas addressed:   

Arts and Culture; Youth; Diversity;  
Capacity Building.

2018-19 Sponsorship Opportunities
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Investment breakdown:   

Item  Total Item Cost

Technical equipment (audio/headsets) $5,000

Costumes $3,000

Sets: painting/frameworks $1,500

Props $500

Venue transport for students $300

Venue hire – rehearsals and performances 
(in-kind TOPH)

$13,200

Light/sound/backstage technicians (in-kind TOPH) $2,000

Marketing/Advertising (in-kind TOPH) $2,000

Set scaffolding (in-kind Cornelius Constructions)                $2,000

Ticketing (in-kind TOPH) $500

Total $30,000

Community Lifestyle Tier 1 Community Lifestyle Tier 1

Hedland Community Theatre 
sponsorship offering

Gold Sponsor: $10,000 

• Logo in advertising, stationery and cast t-shirt

• Banner on display in Matt Dann Theatre and 
Cinema Foyer

• Logo in official production program

• Acknowledgements at events and future 
promotional videos

• Media reports

• Theatre Facebook sites promotion

Continuity:

If Sponsorship required is not obtained this 
initiative will not be implemented in 2019.   

Outcomes from last event:

• Over 500 spectators (two shows, 250 tickets 
per show with standing room only tickets 
due to popularity)

• 220 students and 25 staff participating.

• Community embraced locally  
written production 

• Engagement of 100 families in the active 
support of rehearsals and costuming

• Strengthened collaboration between all 
families and students – this allowed all 
children from local communities and under 
Department of Community Protection to 
participate freely and confidently

• Positive impact on community spirit  
(whole school collaboration built collegial 
spirit and true sense of community and care 
in the outcome)

• Student pride in committing to a 
collaborative process requiring patience, 
teamwork, bravery and hard work.

Change of format:

• In 2017, the Hedland Community Theatre 
principle was applied to one school in 
Port Hedland. The event was held with all 
in-school rehearsals, no budget (except 
for staff contributions), a single day of 
performance in two timeslots and it was 
performed on a school day

• In 2018, several changes impact the 
scope of the production: Melted – a 
Musical, 2018 aims to celebrate the 
Pilbara, the North West and children  
from all schools who wish to participate 
in the production

• Shows move from a small school hall 
stage to full performance space – Matt 
Dann Theatre and Cinema, with full 
lighting / sound / Front of House/Publicity 
and Technical support

• Five shows programmed, including two 
matinees and three evening schools. 
Weekday matinee intended to engage 
local schools and has potential to 
engage community schools and Youth 
Involvement Council

• Expansion of audience from single school 
to whole community

• Link in with Town of Port Hedland Libraries 
to create a colouring competition and 
storytelling of “Melted” the story

• Creation of educational resources for 
schools to offer opportunity to link in 
the musical’s story with the Australian 
Curriculum area of English

• Homage to origin stories through 
conscious scripting

• Students can relate to the story being 
told from multiple perspectives using 
themes of bullying, alienation, illness, 
determination, tolerance, Aboriginal 
history, respect and bravery.

2018-19 Sponsorship Opportunities
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Hedland Community 
Theatre sponsorship 
offering (continued)

• Students learn improvisation and theatre 
techniques weekly from experienced dramatists

• Students are offered encouragement to 
attend other local productions and workshops 
throughout the year.

Community feedback from last event:

Attendees, performers, school staff, parents 
and the broader community were extremely 
satisfied with the production: 

‘While school collaboration was great, Elleanna 
came out of her shell’. (Sarah. Parent).

‘Melted the musical, has put a wonderfully 
humorous touch on a harsh reality of where 
we live as a community. The effort by all led by 
yourself in getting the best out of this piece of 
theatre demonstrates the community spirit and 
pride for a truly good cause.’ (Simone. Parent)

‘Melted has been a great way to help build 
confidence in our children. Allowing all children 
to participate in some way showed that anyone 
can shine. The smiles on their faces, support 
from everyone involved (cast, crew, staff), and 
community spirit was overwhelming. A great 
show that everyone will love.’ (Kristy. Parent) 

Leading area: 

Matt Dann Theatre & Cinema with                          
St Cecelia’s Primary School Arts Program

Community Lifestyle Tier 1 2018-19 Sponsorship Opportunities

The Hedland Community Theatre project 
engages school students and families with  

live stage production performance.
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Stream: Community Lifestyle

Date: 2018 – 2020  

Investment: Total cost of $180,000   

Agreement deadline: Ongoing

Type: Community Activation Program (New)

Volunteers: Not required

Brief description:  

This is a Town of Port Hedland initiative 
to build and preserve Port Hedland’s 
historical collection. Mr Kevin Cotterell 
was a professional photographer in Port 
Hedland from the 1960’s to the 1980’s. In 
2015, Mr Cotterell’s family donated materials 
and images related to his professional and 
personal life. An assessment completed in 
2016 states that “The entire collection has 
cultural heritage significance” for social, 
industrial, historic, artistic and interpretive 
reasons. The Town of Port Hedland seeks 
to digitise, rehouse and make the collection 
accessible to the public. 

Key objectives:  

• Digitise, rehouse and categorise the  
collection by improving online accessibility  

• The Possibility of allowing the SRO,  
Trove or the SLWA to make copies of the 
collection to store and make accessible 
within their organisations.

Priority areas addressed:   

Arts and Culture; Youth; Diversity; Environment 
and Waste; Access and Inclusion. 

Kevin Cotterell  
Collection

COMMUNITY LIFESTYLE TIER 1

Investment breakdown:   

Item  Total Item Cost

Staff wages for digitization and information within 2 years $150,000

Archival quality materials to rehouse collection at the end  
of digitisation

$20,000

Television screens to display the collection $10,000

Total $180,000

Gold Sponsor: $50,000

• Recognition as a Gold Sponsor on all 
marketing and promotional material

• Acknowledgement of sponsorship in all 
ToPH media communication

• Placement of your banners in the library

• Mentioned in all social media 
communication regarding the project.

Continuity:

If Sponsorship required is not obtained this 
initiative will not be implemented.  

Leading area:

Information, communications & technology

Kevin Cotterell Collection
Sponsorship offering

2018-19 Sponsorship Opportunities
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Stream: Community Lifestyle

Date: 2018 – 2019  

Investment: Total cost of $114,000   

Agreement deadline: Ongoing

Type: Community Activation Program (New)

Volunteers: Not required

Brief description:  

The Port Hedland Libraries local history collection 
contains wonderful information, but lacks 
accessibility and awareness in the community. 
Digitising the Town’s historical collection preserves 
Hedland’s history and enables community wide 
accessibility. This will not only benefit our 
broader community, but also better place us for 
promotion via the Port Hedland Historical Society 
and the Town’s schools.

Key objectives:  

• To digitise, rehouse, describe and make 
accessible Port Hedland’s history

• Preserve Hedland’s historical collection  
for posterity

• Share Hedland history with WA and nationally

• Encourage residents to add to the collection.

Accessible  
Port Hedland History

COMMUNITY LIFESTYLE TIER 1

Priority areas addressed:   

Arts and Culture; Youth; Environment and Waste; 
Diversity; Capacity Building; Civic Leadership.  

Investment breakdown:   

Item  Total Item Cost

Software (including cloud-hosting)* $35,000

Staff wages for 1 year to catalogue and digitalise the collection $59,000

Conversion/archival materials $20,000

Total $114,000

* Ongoing funding required in future years to keep software up-to-date and cloud hosting continuing

2018-19 Sponsorship Opportunities
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Community Lifestyle Tier 1

We aim to share Hedland’s history  
with the people of Australia.

Accessible Port Hedland 
History sponsorship offering

Gold Sponsor: $50,000

• Recognition as a Gold Sponsor on all 
marketing and promotional material

• Acknowledgement of sponsorship in  
all ToPH media communication

• Mentioned in all social media  
communication regarding the project

• Placement of your banners at the library

• Opportunity for a representative to  
speak during a launch event.

Silver Sponsor: $25,000

• Recognition as a Gold Sponsor on all 
marketing and promotional material

• Acknowledgement of sponsorship in all  
ToPH media communication

• Mentioned in all social media 
communication regarding the project

• Placement of your banners at the library.

Bronze Sponsor: $10,000

• Recognition as a Gold Sponsor on all marketing 
and promotional material

• Acknowledgement of sponsorship in all ToPH 
media communication

• Mentioned in all social media communication 
regarding the project.

Continuity:

If Sponsorship required is not obtained this 
initiative will not be implemented.  

Leading area:

Facilities - Libraries

2018-19 Sponsorship Opportunities
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Community  
Lifestyle. 

Tier 2 Initiatives
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Stream: Community Lifestyle

Date: TBD (5 sessions per financial year on Weekends)

Investment: Total Cost of $10,000  |   Cost per Session $2,000 

Agreement deadline: 4 weeks prior to start of the program  
first session of the financial year)

Type: Community Activation Program

Volunteers: Not requried

Brief description:  

The Town of Port Hedland conducts five free 
outdoor movies per year. The purpose of this 
initiative activates Hedland’s public areas and 
provides free community entertainment. These 
screenings bring local families together and 
fosters friendships. The movies screened are 
always family orientated.

Key objectives:  

• Bring community together, especially families

• Activate public spaces in Hedland

• Provide healthy and safe recreation for  
the community.

Priority areas addressed:   

Arts and Culture; Youth; Diversity; Access and 
Inclusion; Safety and Security

Outdoor Movies

COMMUNITY LIFESTYLE TIER 2

Investment breakdown per Session:   

Item  Total Item Cost

Movie truck/pop-up screen $1,300

Movie rights $400

Security costs $300

Total $2,000

2018-19 Sponsorship Opportunities

Exclusive Sponsor (one opportunity only):

• Naming rights: ‘ToPH–Sponsor Name  
Movie Nights Program’ (to be determined  
with sponsor)

• Verbal acknowledgements before the movie

• Logo in all advertising

• Banners/Flags display at each event

• Corporative video/trailer before movie.

Leading area:

Events

Outcomes from last event:

• Alternative format (from West End Movies) 
saw higher attendance rates, with the  
last session attracting approximately  
400 attendees 

• Range of community spaces activated

• Provision of a regular and free family 
activity, available to the wider public.

Community feedback from last event:

The Live It Tell It Consultation Process 
showed that people want more movies and 
outdoor spaces activated. 

Outdoor Movies Sponsorship offering
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Stream: Community Lifestyle

Date: December 2018 (Date TBD)

Investment: Total cost of $15,000   

Agreement deadline: 10 weeks prior to event

Type: Community Event

Volunteers: Not required

Brief description:  

In recognition of Hedland’s strong recreational 
culture, the Town has decided to recognise 
local sport club achievements annually. 
Awards would be based on local sporting 
excellence, such as on field performance, club 
governance and sustainability. The objective of 
these Awards would be to foster community 
spirit and an appreciation for local sporting 
organisations, as well as spotlighting the 
importance of clubs’ financial sustainability. 
Award recipients would be empowered to see 
themselves as community leaders and role 
models. The events would be invitation only 
and would be attended by 100-150 guests. 

Key objectives:  

• To boost community spirit

• To support and encourage opportunities 
for local volunteering

• To promote the sustainable management  
of local organisations

• Facilitate the development of  
community leaders

• Opportunity to showcase the achievements 
of the local sporting community groups  
from a sports, governance, management 
and sustainability performance perspective

• Opportunity to celebrate local  
athletes achievements.

Priority areas addressed:   

Sports and Recreation; Youth.

Community  
Sports Awards

COMMUNITY LIFESTYLE TIER 2

Investment breakdown:   

Item  Total Item Cost

Awards & trophies $2,000

Main prize Best Club category $3,000

Marketing and paperwork $2,000

Venue and catering $4,500

Cash prize for 7 other categories  $3,500

Total $15,000

2018-19 Sponsorship Opportunities
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Community Sports Awards 
sponsorship offering

Award Partner: $5,000  
(one opportunity only)

• Awards categories naming rights: 
Pilbara Ports ‘Best Club Award’  
(to be determined with sponsor)

• Verbal acknowledgements at event

• Funder speech at event

• Logo in all advertising 

• Banners/Flags display at event

• 2 tickets to assist to awards dinner.

Award Sponsor: $2,000

• Acknowledgement as Award Sponsor

• Recognition as an Award Sponsor on 
most promotional material

• Acknowledgement of sponsorship in 
all media communication 

• VIP invitation to presentation event 
with the opportunity to present your 
sponsored award.

Continuity:

If Sponsorship required is not obtained this 
initiative will not be implemented.  

Outcomes from last event:

• 45 nominations for Citizenship and 
Sports Awards.

• Over 120 community members in 
attendance at the presentation event

• Community brought together to  
celebrate achievements

• Continued support from long term  
Award Partners

• Successful partnership with  
Soroptimist International Port Hedland.

Community Lifestyle Tier 2

Change of format:

Last year’s Citizenship Awards grouped all 
award categories together in one ceremony.    
In previous years, awards were split into the 
Community Awards recognising sporting and 
volunteering excellence awards; and Citizenship 
Awards. This Financial Year, the two ceremonies 
format will return. Community Sports Awards 
will recognise athletes, sports groups and sports 
volunteers. The Citizenship Award categories 
will cover all remaining Awards.

Community feedback from last event:

Despite being a successful event, as we 
partnered with Soroptimist International Port 
Hedland to present the awards, we want 
to ensure they are still able to achieve their 
intended outcomes and community involvement 
at the Australia Day Breakfast. This has led to 
the change in format as well as the Town of Port 
Hedland internal decision.

Leading area: Facilities - Sports & Recreation

2018-19 Sponsorship Opportunities

50 51



Stream: Community Lifestyle

Date: 12 May 2019 

Investment: Total cost of $4,000   

Agreement deadline: 6 weeks prior to event

Type: Community Event

Volunteers: As many as possible

Brief description:  

Mother’s Day Classic is an annual 5km 
fun run and walk that raises funds for 
Breast Cancer research, and has been 
held every year on Mother’s Day since 
2011. This event allows the community 
to unify as they fundraise and raise 
awareness for Breast Cancer research.

Key objectives:  

• Deliver a fun, healthy and  
inspirational event 

• Bring the community together  
on Mother’s Day 

• Support and remember those 
touched by Breast Cancer.

Priority areas addressed:   

Sports and Recreation; Youth; Access 
and Inclusion; Diversity.

Mother’s Day  
Classic

COMMUNITY LIFESTYLE TIER 2

2018-19 Sponsorship Opportunities

Investment breakdown:   

Item  Total Item Cost

Newspaper Advertising $800

Master of Ceremonies (MC) $200

Stage, Public Announcement system (PA)  
and Event infrastructure

$1,700

Breakfast items $500

Prizes $300

Children’s activities $400

Sundry $100

Total $4,000
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Community Lifestyle Tier 2

This event allows the community to unify 
as they fundraise and raise awareness for 

Breast Cancer research.

2018-19 Sponsorship Opportunities

Mother’s Day Classic 
sponsorship offering

Gold Sponsor: $2,500 

• Logo placement and/or recognition on all 
advertising, promotions and media releases

• Verbal recognition at the event

• Signage placement at the event

• Opportunity for merchandise giveaways at 
the event (at own cost)

• Opportunity to speak at the event.

Silver Sponsor: $500 

• Logo placement and/or recognition on most 
advertising, promotions and media releases

• Verbal recognition at the event.

Outcomes from last event: 

• Event attracts high participation rates, 
with 365 registrations in 2018 

• Fundraising on Mother’s Day increased 
from 2017 

• Larger number of community members 
and organisations involved with the event 
through volunteering, stalls, provision of 
in kind services and goods etc. 

• Change of format: Event was  
successfully run in collaboration with  
a community committee.

Community feedback from last event:  

Consistently positive feedback was 
received. Attendees commended the 
change in the course layout:

‘Just wanted to say congratulations on the 
amazing event today. The course change was 
awesome! So much more support, spirit and 
sense of community on the course. Thanks 
for making running 5km more bearable!’

Leading area:  

Events partnering with community a 
committee.
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Stream: Community Lifestyle

Date: 26 January 2019 

Investment: Total cost of $12,000   

Agreement deadline: 6 months prior to event 
(advertisement starts from September to December)

Type: Community Event

Volunteers: Not required

Brief description:  

The Citizen of the Year Awards reward 
individuals and organisations who have 
made a notable contribution to Hedland 
during the year, and/or to those who have 
given outstanding service over a number of 
years. Contributions are recognised in the 
categories of education, health, fund-raising, 
charitable and voluntary services, business, 
sport, arts, the environment, social inclusion 
or any other area that contributes to the 
advancement and wellbeing of Hedland. 

Citizen of the  
Year Awards

COMMUNITY LIFESTYLE TIER 2

Key objectives:  

• To boost community spirit

• To support and encourage opportunities for 
local volunteering

• To promote the achievements of community 
members for their valuable contributions to 
the Hedland community

• Forster the development and appreciation of 
community leaders.

Priority areas addressed:   

Youth; Diversity; Access and Inclusion;  
Civic Leadership.

2018-19 Sponsorship Opportunities

Investment breakdown:   

Item  Total Item Cost

Printing $200

Newspaper Advertising $1,800

Radio Advertising $1,000

Venue and Catering (food and drinks) $3,500

Master of Ceremonies (MC) $500

Membership to Australia Day Council of WA $500

Cash Prizes $4,000

Photographer $500

Total $12,000

56 57



Award Sponsor $3,000: 

• Award naming rights of one of the 
award categories

• Recognition as an award partner on 
most promotional material

• Acknowledgement of sponsorship in 
all media communication 

• VIP invitation to presentation event 
with the opportunity to present your 
sponsored award

• Recognition as an award partner 
on the awards sponsor board at 
Wanangkura Stadium.

Outcomes from last event: 

• Event was a sell out and the program 
was well received by attendees 

• 45 high quality nominations received 
over 8 categories 

• The presentation event was held 
in collaboration with Soroptimist 
International Port Hedland was 

• Wonderful way for nominees, their 
families and community members to 
start their Australia Day celebrations. 

Community Lifestyle Tier 2

Citizen of the Year Awards 
sponsorship offering Change of format: 

In 2018, the Citizen of the Year and Sports 
Awards were run in place of the Port Hedland 
Community Awards. In 2019, the Citizen of 
the Year awards will be run separately to 
the Sports Awards. It is intended to again 
present the Citizen of the Year Awards at 
the Soroptimist International Port Hedland 
Australia Day Breakfast.

Community feedback from last event: 

Consistently positive feedback was received in 
regards to this event. Many attendees noted 
that the presentation gave them a chance 
to relax and reflect on their contributions to 
the community. The Town’s awards program 
continue to receive ongoing sponsorship  
from organisations, many which long term 
Award Partners. 

Leading area:

Events partnering with Soroptomist International

2018-19 Sponsorship Opportunities
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Stream: Community Lifestyle

Date: Two sessions per year:  
October for summer sports and March for winter sports 

Investment: Total Cost of $15,000 
Cost per Session: $7,500 average approx. (Summer more expensive due to lifeguards costs).

Agreement deadline: 6 weeks prior to event

Type: Community Event

Volunteers: 4 required (current working with children check) 

Brief description:  

The Have a Try event has been hugely 
successful in engaging 5 to 17 year olds in sport, 
with around 430 Hedland community members 
attending the 2018 event. The event gives young 
people the chance to try a variety of traditional 
and non-traditional sports, engaging them with 
local sporting organisations.

The evening is run in a sports expo style, 
empowering each child to try out all the sports 
on offer. Free food is available for attendees 
during the event, as well as opportunities to 
register interest and join sporting clubs. Sports 
on offer include netball, dance, gymnastics, 
little athletics, rugby league, squash, soccer and 
Muay Thai kids kickboxing.

In 2018 the Town of Port Hedland would 
like summer clubs to have the opportunity 
to showcase their sports at the inaugural 
Summer Have a Try Night Junior Sports Expo. 
The summer event will be held at the Civic 
Centre Gardens and Gratwick Aquatic Centre. 
Sports such as Flippa Ball (water polo), tri 
sports, cricket, baseball, basketball, amateur 
swimming and touch football and more will be 
on offer for children to try. 

Have a Try Night: 
Junior Sports Expo

COMMUNITY LIFESTYLE TIER 2

2018-19 Sponsorship Opportunities

Key objectives:  

• To promote an active community

• To increase registration with participating 
sporting clubs/associations 

• To encourage ongoing access to healthy 
living opportunities

• To promote healthier, more connected and 
safer communities 

• To help children’s social, cognitive and 
physical development.

Priority areas addressed:   

Sports and Recreation; Youth; Access and 
Inclusion; Diversity; Capacity Building.
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Investment breakdown per Session:  

Item  Total Item Cost

Staff $550

Consumables (water, ice, cups, sunscreen etc.) $200

Catering $1,000

St John Ambulance $500

Venue Hire $400

Radio advertising $2,200

Newspaper advertising $1,200

Flyer artwork $280

Flyer printing $500

Cable tray hire $510

Wrist bands $400

Lifeguards (only in summer) $310

Total $7,500

Community Lifestyle Tier 2 2018-19 Sponsorship Opportunities

Have a Try Night:  
Junior Sports Expo 
sponsorship offering

Gold Sponsor: $3,000

• Placement of logo on  
marketing materials

• Acknowledgement in press  
releases and other communications 

• Opportunity to make a public  
speech and/or to be recognised in 
speeches at the event

• Opportunity to place temporary 
signage at function 

• Opportunity to host a space or 
distribute promotional items at event

• Invitations to event

• Logo placement on any temporary 
event signage.

Silver Sponsor: $1,500 

• Placement of logo on  
marketing materials

• Acknowledgement in press releases 
and other communications 

• Opportunity to place temporary 
signage at function 

• Logo placement on any temporary 
event signage.

Outcomes from last event: 

• The 2018 Have a Try night saw 300 
children (which is approx. 15% of 
Hedland’s population for children 
aged 5-17 years) plus their parents and 
younger siblings attend the event  

• Clubs/Associations who participated 
have indicated that there have been 
new memberships as a result of their 
participation in Have a Try Night

• A photo from our event made it to the 
front cover of the WALGA Western 
Councillor April/May 2018 edition and 
we also had a photo and blurb featured 
on page 19 in the ‘Around the State in 
Pictures Section’

• 14 clubs attended the last event.

Change of format:   

Historically there was one Have a Try 
Night per year. This mainly serviced winter 
sports and the summer sports missed 
out/are at the end of their season by the 
time the event was held. In 2018 the Town 
of Port Hedland will hold two annual 
sessions: one for summer sports and one 
for winter sports.

Community feedback from last event:  

North West Muay Thai comments from a 
write up in the Northwest Telegraph:

 “After we attended the Have a Try night a 
few weeks ago, we realised that the future 
of the club really relies on getting young kids 
involved”.  Link to article here – New leaders 
to steer club.

Brent Chapman, Hedland Junior Football 
Association, advised that the 2018 Have 
a Try Night event was the best one he had 
attended over the last six years.

General comments parents made to 
staff on the night of the event was that 
it was enjoyable, lots of fun and a great 
opportunity for children to have a taste of 
diverse community sports, some of which 
they weren’t aware existed or would not 
engaged with. 

Leading area:

Facilities - Sports & Recreation

62 63



Stream: Community Lifestyle

Date: 4 sessions per FY 2018 – 2019 (dates TBD) 

Investment: Total cost of $14,000   
Cost per Session: $3,500 approx

Agreement deadline: 4 weeks prior to start of the program  
(or session)

Type: Community Activation Program (New)

Volunteers: Not required

Brief description:  

Port Hedland does not have a great number 
of opportunities for the community to meet 
notable authors. Funding will give Hedland 
the opportunity to meet an author, hear 
their career journey and inspire attendees to 
embrace writing. This initiative also fosters 
engagement with the Town’s Library Services.

Meet an Author @  
Port Hedland Libraries

COMMUNITY LIFESTYLE TIER 2

Key objectives:  

• Give Hedland the opportunity to hear from 
someone who is accomplished in writing 

• Give Hedland the opportunity to understand 
more about the writing process 

• Encourage community members to embrace 
reading and writing

• Provide positive role modelling

• Provide Hedland with an opportunity to 
access a free workshop with a renowned/
published author.

Priority areas addressed:   

Arts and Culture; Youth; Capacity Building.

Investment breakdown per Session:

Item  Total Item Cost

Flight tickets $850

Accommodation x 2 nights $300

Author fee (library talk) $350

Drinks and nibbles $300

Meals and transport (per diem) $500

School visit (full day author’s fee) $800

Staff cost $400

Total per session $3,500

Session Sponsor:

• Recognition on all marketing and 
promotional material

• Acknowledgment of sponsorship in all 
ToPH media communication

• Verbal recognition of sponsorship at  
each author session.

Continuity:

If Sponsorship required is not obtained this 
initiative will not be implemented.

Leading area:

Facilities - Libraries

Meet the Author sponsorship offering

2018-19 Sponsorship Opportunities
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Stream: Community Lifestyle

Date: November/December 2018 

Investment: Total cost of $4,000   

Agreement deadline: 6 weeks prior to November 1st 

Type: Community Activation Program

Volunteers: Not required

Brief description:  

An annual competition held in November – 
December. Participants display festive lights 
and decorations on their houses and youth 
are encouraged to create decorations utilising 
recycled objects. 

Current categories include Best Energy Efficient 
Display, Best House/Unit in South Hedland, 
Best House/Unit in Port Hedland and Best 
Recycled Decoration (under 21). 

Prizes are awarded to the winners of each 
category. A map is created based on the entries 
and distributed to the community. 

The Primary School Christmas Tree displays are 
a community engagement activity, also serving 
as a marketing strategy for the Festive Lights 
and Decorations Competition.

Key objectives:  

• Establish festive spirit and cheer 

• Build a town of neighbours by strengthening 
positive community relationships

• Encourage youth participation 

• Encourage youth team work

• Promote environmentally friendly  
practices such as recycling and using  
energy efficient items 

• Encourage community members to show 
pride in their residences.

Priority areas addressed:   

Arts and Culture; Youth; Safety and Security; 
Diversity; Access and Inclusion. 

Festive Lights and  
Decorations Competition 

COMMUNITY LIFESTYLE TIER 2

Investment breakdown:   

Item  Total Item Cost

Newspaper advertising $1,500

Photographer/videographer $1,000

Prizes $1,000

Fencing $500

Total $4,000

2018-19 Sponsorship Opportunities
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Community Lifestyle Tier 2

The Festive Lights and  
Decorations Competition encourages  
community members to show pride  

in their residences.

2018-19 Sponsorship Opportunities

Festive Lights and  
Decorations Competition 
sponsorship offering

Gold Sponsor: $2,500  
(one opportunity only)

• Logo placement and/or recognition  
on display photos or video, event  
posters, newspaper advertisements, 
Facebook event and posts, website  
and media releases

• Opportunity to judge competition  
and present prizes to winners.

Silver Sponsor: $1,500

• Logo placement and/or recognition  
on event posters, newspaper 
advertisements, Facebook event,  
website and media releases.

Continuity:

If Sponsorship required is not obtained 
this initiative will not be implemented.  

Outcomes from last year: 

• 11 entrants in the competition,  
with 12 houses included on the map 

• Repeat entries from previous years, who 
note each year they make additions to 
their displays 

• Entry levels were consistent with 2016

• Introduced the Primary School Christmas 
Tree displays in 2017 and 5 out of 6 
Primary Schools participated.  

Change of format: 

Categories for the competition may change.

Community feedback from last event: 

Social media posts and groups highlight 
there is an ongoing and strong interest in 
viewing the displays. Anecdotal feedback 
from entrants indicates they had ongoing 
viewers throughout December, with 
numbers increasing closer to Christmas. 
We had positive feedback from the Primary 
Schools who participated in the Christmas 
tree displays and received feedback from 
the High School that it may be something 
they are interested in doing for 2018.

Leading area:  

Events

68 69



Community  
Wellbeing Stream

Tier 1 Initiatives

70 71



Stream: Community Wellbeing

Date: The program is held 40 times per financial year: 
Every Friday night (Terms 1 and 4) and fortnightly (Terms 2 and 3). Sessions 
commence at 5:30pm until 10:00pm at the JD Hardie Youth Zone. Program starts 
July 2018 and finalises June 2019.

Investment: Total cost of $50,000  

Agreement deadline: 12 weeks prior to start of  
the program (early May)

Type: Community Diversionary Program\

Volunteers: 4 required (current working with children’s 
check, site/ volunteer induction, JD volunteer registration)

Brief description:  

SLAM is a free diversionary program based  
on the Midnight Basketball Model, targeted at 
‘at risk’ youth between 12 and 18. The program 
is free of charge and aims to be accessible to 
everyone in this age group.

SLAM strives to engage local young people 
in sport to improve health and wellbeing, 
foster engagement with supportive youth 
organisations and decrease anti-social and 
criminal activity in the South Hedland area.

The use of Basketball is a key element to 
the success of SLAM.  The use of sporting 
activities as a diversionary vehicle has been 
shown to reduce antisocial behaviour and 
improves emotional and cognitive skills. 

SLAM delivers engagement with youth 
agencies, leadership development, healthy 
meals and recreational activity provision. 
Weekly and fortnightly health and wellness 
messages are delivered, which are also 
incorporated into the JD Hardie Centre’s regular 
programs the following fortnight. This program 
is proudly supported by the Western Australian 
Police and other local organisations.

Key objectives:  

• Provide youth with a safe space to  
practice basketball

• Provide kids with a healthy alternative to do 
on Friday nights to get them off the streets

• Expose disadvantage kids to new career 
pathways, engaging topics and role models

• Facilitate authentic interaction between 
community members

• Improve social cohesion

• Build pride and a sense of belonging.

Priority areas addressed:   

Sports and Recreation; Youth; Safety and 
Security; Diversity; Capacity Building; Access 
and Inclusion; Environment and Waste.

SLAM    
COMMUNITY WELLBEING STREAM TIER 1

2018-19 Sponsorship Opportunities

Investment breakdown per Season:

Item  Total Item Cost

Sports equipment $2,000

Transport for participants $5,000

Famous key health guest speakers / stars $5,000

DJ and lights equipment $2,000

Trophies/prizes $2,000

Uniforms $4,000

Meals & healthy snacks $5,000

Staffing $20,000

Staff and youth training               $3,000

Referees hiring $2,000

Total $50,000
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Community Wellbeing Stream Tier 1

SLAM Partner: $30,000 

• Recognition as a SLAM Partner on all 
marketing and promotional material

• Acknowledgement of sponsorship in all 
ToPH media communication

• Mentioned in all social media 
communication regarding the event

• Placement of banners at SLAM events

• Opportunity to distribute merchandise  
at SLAM events

• Logo on the centre of all three basketball 
courts at the JD Hardie Youth Zone  
outdoor courts

• Logo placed on court fence during 
sponsorship period (3 logos – one per fence)

• Logo placed on staff uniforms.

Gold Sponsor: $20,000

• Recognition as a Gold Sponsor on all 
marketing and promotional material

• Acknowledgement of sponsorship in all 
ToPH media communication

• Placement of banners at SLAM events

• Logo on the backboards of all three 
basketball courts at the JD Hardie Youth 
Zone outdoor courts

• Logo placed on court fence during 
sponsorship period (2 logos)

• Logo placed on staff uniforms.

Silver Sponsor: $10,000

• Recognition as a Silver Sponsor on all 
marketing and promotional material

• Acknowledgement of sponsorship in all 
ToPH media communication

• Placement of banners at SLAM events

• Logo placed on court fence during 
sponsorship period (1 logos)

• Logo placed on staff uniforms.

Bronze Sponsor: $5,000

• Recognition as a Bronze Sponsor on all 
marketing and promotional material

• Acknowledgement of sponsorship in all 
ToPH media communication

• Placement of banners at SLAM events

• Logo placed on staff uniforms.

SLAM 
sponsorship offering

2018-19 Sponsorship Opportunities

Outcomes from last event:

• Between 40 to 80 participants per session 
on average (some sessions have more than 
100 attendees)

• There were over 1600 participants in 2017

• 7-9 educational messages delivered per 
term (on a weekly basis)

• Strengthen collaboration with  
local organisations

• Police recognition, acknowledgement  
and support  

• SLAM patrons attending a Refereeing 
Course, Community Coaching Course and  
a Sports Injury Course

• Hedland Storm (a team of SLAM patrons) 
winning the City Wide Youth Basketball 
Tournament in Karratha

• SLAM patrons attending and participating  
in the All Hedland Basketball Competition 

• Hedland Storm (a team of SLAM  
patrons) winning the ACF Wheelchair 
Basketball Competition.

Change of format: 

SLAM is running every Friday night instead of 
every Thursday night by request of the Police. 
This year’s program aims to be more attractive 
for participants and seeks to provide transport 
to increase attendance. 

Community feedback from last event: 

Police strongly support the SLAM diversionary 
program, recognising its effectiveness in crime 
prevention and reduction. Therefore, they have 
requested SLAM be conducted every Friday 
night to reduce the amount of kids wondering 
the streets. 

Live It, Tell It results showed youth as the third 
most important priority area for Hedland, and 
several respondents indicated there should be 
more programs and recreation for youth. The 
SLAM initiative meets this desire. 

Leading area:

Facilities - JD Hardie Youth Zone
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Stream: Community Wellbeing

Date: This program runs the four school Terms of the year, 
taking place every Thursday night (excluding school holidays) 
from 5:00pm until 8:00pm at the South Hedland Skate Park 
in South Hedland.  

Investment: Total cost of $40,000   

Agreement deadline: 4 weeks prior to start of the program

Type: Community Diversionary Program

Volunteers: Not required

Brief description:  

STH SIDE SK8 is a recreational diversionary 
program open to all young people, in particularly 
disengaged youth between 10 to 18 years 
of age. 

The aim of the program is to engage youth 
at the skate park, developing skills through 
fortnightly workshops and competitions.  
These are outsourced to well-known 
contractors, such as Freestyle Now. The 
program promotes physical activity in a safe 
and familiar environment using a popular 
activity. Skating orientated activities create 
a diversionary vehicle, effective in reducing 
antisocial activity and improving emotional 
and cognitive skills. 

Free healthy meals are provided, highlighting 
the importance of good nutrition to attendees. 
Messages of health and wellbeing are also 
fostered by external organisations.   

This program is proudly supported by  
the Western Australian Police and other  
local organisations. 

Key objectives:  

• Promote physical and mental wellbeing 
throughout Hedland

• Create free and accessible opportunities  
for young people in Hedland

• Enable youth to further develop their  
skating skills through intensive developmental 
coaching clinics and competitions

• Increase participants’ wellbeing and  
self-esteem through a sense of friendship  
and belonging

• Provide meaningful adult mentorship and 
opportunities for participants

• Activate public spaces to increase usage  
and security.

Priority areas addressed:   

Sports and Recreation; Youth; Safety and 
Security; Diversity; Capacity Building; Access and 
Inclusion; Environment and Waste.

South Side SK8
COMMUNITY WELLBEING STREAM TIER 1

Investment breakdown per Term:   

Item  Total Item Cost

Meals (provided to youth for free) $1,000

Staffing $4,500

Trophies/prizes $500

Skating Equipment $500

Developmental Clinics $3,000

Marketing Materials $500

Total $10,000

2018-19 Sponsorship Opportunities
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Community Wellbeing Stream Tier 1

South Side SK8 helps to promote physical  
and mental wellbeing throughout Hedland.

2018-19 Sponsorship Opportunities

South Side SK8 
sponsorship offering

Gold Sponsor: $15,000

• Recognition as a Gold Sponsor on all 
marketing and promotional material

• Acknowledgement of sponsorship  
in all ToPH media communication

• Placement of banners at events

• Logo placed on fence during 
sponsorship period.

Silver Sponsor: $10,000

• Recognition as a Silver Sponsor on all 
marketing and promotional material

• Acknowledgement of sponsorship in 
all ToPH media communication

• Placement of banners at events.

Bronze Sponsor: $5,000

• Recognition as a Bronze Sponsor on all 
marketing and promotional material

• Acknowledgement of sponsorship in all 
ToPH media communication.

Outcomes from last year: 

• Average of 60 young people each session

• Ongoing benefits to the community

• Community skate park activated

• Police recognition, acknowledgement 
and support.

Community feedback from last event: 

Community members were pleased that 
the South Hedland Skate Park is being 
activated in a safe and engaging way. 
Also, Police strongly support the program 
and recognise its contribution to crime 
prevention and reduction in the community.

Leading area:

Facilities - JD Hardie Youth Zone
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Stream: Community Wellbeing

Date: This program runs during two Terms each year. 
It takes place every Wednesday afternoon from 3:00pm until 5:00pm at Marquee Park 
during Term 4 (October-December 2018) and Term 2 (April-June 2019). Each Term runs  
for 10 weeks. The Program offers 8 regular sessions and 2 events per Term.  

Investment: Total cost: $22,000  |  Cost per Term: $11,000   

Agreement deadline: 4 weeks prior to start of each Term

Type: Community Diversionary Program

Volunteers: Not required

Brief description:  

Marquee Fun takes place every Wednesday 
afternoon from 3:00pm until 5:00pm during 
Term 1 and Term 4 at Marquee Park. The 
purpose of this program is space activation, 
creating a safe and engaging environment 
for all young people and families to enjoy. 
The JD Hardie Youth Zone staff facilitate 
games, sporting activities, and provide free 
fresh fruit. This initiative provides young 
people with adult mentorship and increases 
participants’ wellbeing and self-esteem 
through community connectedness. This 
program was piloted in Term 1 and received 
positive feedback from parents, young people 
and community members.

Key objectives:  

• Create free and accessible opportunities  
for young people in the  Hedland region t 
hat otherwise would not be able to receive 
such benefits

• Increase participants’ wellbeing and  
self-esteem through a sense of belonging

• Promote physical health and mental health 
within Hedland.

Priority areas addressed:   

Sports and Recreation; Youth; Safety and 
Security; Diversity; Capacity Building; Access and 
Inclusion; Environment and Waste.         

Marquee Fun
COMMUNITY WELLBEING STREAM TIER 1

Investment breakdown per Term:   

Item  Total Item Cost

Fruit & Water $500

Staffing $2,500

2 events (extraordinary sessions) $5,000

Equipment $2,500

Marketing Material $500

Total $11 ,000

2018-19 Sponsorship Opportunities

Gold Sponsor: $7,000

• Recognition as a Gold Sponsor on all 
marketing and promotional material

• Acknowledgement of sponsorship in all ToPH 
media communication

• Placement of banners at events.

Silver Sponsor: $4,000:

• Recognition as a Silver Sponsor on all 
marketing and promotional material

• Acknowledgement of sponsorship in all ToPH 
media communication.

Continuity

If Sponsorship required is not obtained this 
initiative will not be implemented.  

Outcomes from last event: 

• Marquee Park activated 

• Average of 40 attendees each session

• Positively promoted health and wellbeing.

Leading area:

Facilities - JD Hardie Youth Zone

Sponsorship offering
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Stream: Community Lifestyle

Date: Community Lifestyle

Investment: Total cost of $15,000  

Agreement deadline: 12 weeks prior to event

Type: Community Event

Volunteers: Not required

Brief description:  

The All Hedland Youth Basketball Competition 
will be held on the 27th of October 2018, 
with the venue yet to be confirmed. The 
competition is designed for youth aged 12 to 
18, particularly ‘at risk’ youth. 

The competition provides young people with 
the opportunity to learn and play basketball 
in a supervised, competitive and instructional 
environment. This promotes a high level of 
sportsmanship and fair play. Over the period 
of Term 3, the JD Hardie Youth Zone will 
implement a training evening once a week, 
to facilitate training, new skill acquisition and 
competition preparation. Developmental 
clinics are anticipated to take place prior 
to the event, which include the delivery of 
quality instruction in all aspects of basketball 
with an emphasis on fundamentals and skill 
development. This will be delivered by an 
experienced, outsourced contractor. 

Key objectives:  

• Provide a safe and fun basketball experience 
defined by sportsmanship

• Create free and accessible opportunities  
for young people in the Port Hedland region

• Provide a developmental clinic which 
emphasises game fundamentals and  
skill development

• Showcase untapped basketball talent 
in Hedland

• Provide opportunities for youth to build skills and 
confidence and embrace positive opportunities

• Increase participant wellbeing and self-esteem 
through friendship and belonging

• Provide meaningful adult mentorship 
opportunities for participants

• Promote physical health and mental health 
in the Hedland region

• Strengthen relationships with local  
basketball organisations.

Priority areas addressed:   

Sports and Recreation; Youth; Safety and 
Security; Diversity; Capacity Building; Access and 
Inclusion; Environment and Waste.

All Hedland Youth  
Basketball Competition     

COMMUNITY WELLBEING STREAM TIER 2

2018-19 Sponsorship Opportunities

Investment breakdown:

Item  Total Item Cost

Meal (provided to youth and family for free) $1,000

Trophies/prizes (certificate to accompany with 
investor logo) $2,000

Basketball Equipment $1,000

Developmental Clinic $5,000

Entertainment at Competition $1,000

Staffing $1,500

Administration $800

Marketing Materials     $1,200

Venue Hire               $1,500

Total $15,000
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All Hedland Youth  
Basketball Competition 
sponsorship offering

Gold Sponsor: $5,000

• Recognition as a Gold Sponsor on all 
marketing and promotional material

• Acknowledgement of sponsorship in 
all ToPH media communication

• Placement of banners at event.

Silver Sponsor: $2,500

• Recognition as a Silver Sponsor on all 
marketing and promotional material

• Acknowledgement of sponsorship in 
all ToPH media communication.

Continuity:

If Sponsorship required is not obtained this 
initiative will not be implemented.

Outcomes from last event: 

• Over 8 teams of young females and males 
from the Town of Port Hedland area including 
Yandeyarra and Warralong

• Average of 300 patrons at the event

• 5+ community organisation who supported 
the event

• Strengthen collaboration with local organisation

• Police recognition, acknowledgement  
and support  

• Increased social interaction opportunities for 
young adults and families.

Community Wellbeing Stream Tier 2

All Hedland Youth Basketball Competition 
provides opportunities for youth to build skills and 

confidence and embrace positive opportunities.

Community feedback from last event:

Young people felt the event had a strong 
community feel and felt grateful they had the 
opportunity to play.

“It was a great opportunity for young people 
to showcase their talent and participate in a 
sport they love” said a community member.

“I like basketball so it’s good I can play in a 
competition” said a young person.

Leading area:

Facilities - JD Hardie Youth Zone

2018-19 Sponsorship Opportunities

86 87



Our Community 
Diversity Stream

Tier 1 Initiatives

88 89



Stream: Our Diversity

Date: One day (usually a Saturday) during 
Reconciliation Week 2019 (27 May – 3 June)

Investment: Total cost of $20,000  

Agreement deadline: 6 weeks prior to event

Type: Community Event

Volunteers: 6 required (unlicenced)

Brief description:  

The Town is committed to reconciliation 
and celebrating National Reconciliation 
Week in Hedland, enabling the community 
to celebrate Aboriginal and Torres Strait 
Islander culture. A free, family friendly 
community concert has been held at the 
South Hedland Town Square since 2017.  
On average, 400 community members  
have enjoyed performances by Aboriginal 
and Torres Strait Islander musicians, as  
well as family activities and a free BBQ.

Key objectives:  

• Celebrate and build on the respectful 
relationships shared by Aboriginal and 
Torres Strait Islander peoples and  
other Australians

• Enhance the Town’s commitment  
to reconciliation 

• Educate the community on National 
Reconciliation Week and the reconciliation 
journey of Australia 

• Encourage community members to help 
achieve reconciliation in Australia.

Priority areas addressed:   

Arts and Culture; Safety and Security; Youth; 
Diversity; Access and Inclusion.

Reconciliation  
Week Concert 

OUR COMMUNITY DIVERSITY STREAM TIER 1

Investment breakdown:   

Item  Total Item Cost

Children’s activities $650

Security $1,050

Entertainment $10,000

Travel and accommodation $4,000

Event infrastructure $400

Welcome to Country $500

Master of Ceremonies (MC) $500

Traffic management $1,000

Staging and production            $1,500

Cleaning $400

Total $20,000

2018-19 Sponsorship Opportunities
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Reconciliation  
Week Concert  
sponsorship offering

Gold Sponsor: $10,000 

• Partner with ToPH to plan and deliver the 
community concert

• Logo placement and/or recognition on all 
advertising, promotions and media releases

• Mentioned in all social media 
communication regarding the event

• Placement of your banners next to the stage

• MC acknowledgement at the event

• Opportunity for a representative to speak  
on stage during the event.

Silver Sponsor: $5,000 

• Logo placement and/or recognition on all 
advertising, promotions and media releases

• Placement of banners at the event

• MC acknowledgement at the event.

Outcomes from last event: 

• Second time the event has been held

• Average of 400 attendees each year.

Community feedback from last event: 

Primarily attended by Aboriginal and Torres 
Strait Islander people, attendees enjoyed 
the Family Shoveller Band (2017) and Phil 
Walleystack (2018) the most, both of whom 
have ties to families here in Port Hedland. 
Direct feedback from the 2018 event – ‘I had 
a wonderful time and the music was superb! 
Great work people!’ Michelle Siciliano  
(Port Hedland resident).

Leading area:

Events

Our Community Diversity Stream Tier 1 2018-19 Sponsorship Opportunities

The Town is committed to reconciliation and  
celebrating National Reconciliation Week in Hedland.
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Stream: Our Diversity

Date: 4 sessions per FY 2018-2019  
(one in each school holiday period)  

Investment: Total cost of $12,000  
Cost per Session: $6,000 first session and 2,000 approx. each of the other sessions 

Agreement deadline: 4 weeks prior to start of the program  
(or session)

Type: Community Activation Program

Volunteers: Not required

Brief description:  

Autism causes people to process sensory 
input differently. This means a regular cinema 
is too bright and too loud, preventing people 
with autism from attending. All major cinema 
chains (including Village, Hoyts and Event) 
have regular sensory sessions for people with 
autism. Many regional centres in QLD and 
NSW also offer sensory sessions monthly, 
however young people in regional WA may 
never have the opportunity to go to the 
cinema. The program will provide access to 
noise cancelling headphones at all sessions.

Friendly Cinema

OUR COMMUNITY DIVERSITY STREAM TIER 2

2018-19 Sponsorship Opportunities

Investment breakdown per Session:   

Item Total Item Cost Sessions 2, 3 and 4

Headphones purchase $1,000 $0.00

Sensory activities cost $3,000 $200

Staff cost (qualified personnel 
and extra Matt Dann casuals)

$2,000               $1,800

Total per session $6,000 $2,000

Key objectives:  

• Ensure the TOPH facilities and events are 
inclusive and accessible to all members of  
the community

• Provide young people living with autism and 
sensory related disorders the opportunity to 
attend a cinema, potentially for the first time

• Raise awareness of autism and issues faced 
by people living with autism in the community

• Meet the requirements of the Town’s Disability 
Access and Inclusion Plan (2017-2022). 

Priority areas addressed:   

Arts and Culture; Youth; Safety and Security; 
Diversity; Access and Inclusion; Capacity Building.
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Friendly Cinema 
sponsorship offering

Exclusive Sponsor: $12,000 
(one opportunity only).

• Acknowledgement as the Exclusive Major 
Sponsor

• Logo placement and/or recognition on 
all advertising, promotions and media 
releases

• Mentioned in all social media 
communication regarding the event

• Placement of your banners next to the 
stage

• MC acknowledgement at the event

• Opportunity for a representative to speak 
on stage during the event

Gold Sponsor: $ 6,000 

• Acknowledgement as a Term Sponsor

• Logo placement and/or recognition on 
all advertising, promotions and media 
releases

• Mentioned in all social media 
communication regarding the event

• Placement of your banners next to the 
stage

• MC acknowledgement at the event

• Opportunity for a representative to speak 
on stage during the event

Silver Sponsor: $ 2,000 

• Logo placement and/or recognition on 
all advertising, promotions and media 
releases

• Placement of banners at the event

• MC acknowledgement at the event

Continuity:

If required Sponsorship is not obtained  
this initiative will not be implemented.

Outcomes from last year: 

• First Sensory cinema event run  
on 7 April, 2018 as part of Autism Awareness Week 

• 64 tickets were sold which is almost identical to an 
earlier, non-sensory friendly screening in February 
2018.

Change of format: 

This program will be improved in the following ways:

• All sensory activities were on loan from Cassia 
Education Support Centre, however the Town of 
Port Hedland will need to purchase some of the 
equipment and games to deliver this event in  
the future

• The name of the event will be changed from 
Sensory Cinema to Friendly Cinema to promote the 
event to parents with babies/toddlers as well

• The Matt Dann Theatre & Cinema have the capacity 
to allow patrons to plug their own headphones 
into the audio system and adjust the volume, 
which assists people with hearing loss. However, 
for people with autism, they prefer the volume 
to be reduced which requires noise-cancelling 
headphones to first cancel out the noise of the 
speakers. 

Community Feedback from last event:  

Anecdotal feedback indicated that parents were 
grateful to be able to take their child who had autism 
to the cinema for the first time, without worrying 
about their behaviour. Further, a couple of parents 
who suspected their child had a condition were able 
to speak to staff from CESC about the steps they 
should take and who they should talk too.

A short survey was conducted for parents that 
attended the session. 100% of respondents would 
come again due to its autism inclusiveness, and 
appreciated that children were free to roam the 
theatre and felt comfortable. Many commented on 
the engaging sensory activities as well as the volume 
level of the movie.

Leading area:

Community Engagement

Our Community Diversity Stream Tier 2 2018-19 Sponsorship Opportunities

Providing young people living with 
autism and sensory related disorders 
the opportunity to attend a cinema, 
potentially for the first time.
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Stream: Our Diversity

Date: 4 weeks per FY (dates TBD) one per Term 

Investment: Total cost: $10,000   |   Cost per Term: $2,500

Agreement deadline: 5 weeks prior to first session 
 of each term

Type: Community Activation Program

Volunteers: As many as possible (as books)

Brief description:  

A Living library also called The Human Library 
is a concept which was originally developed in 
Denmark in 2000 by the organisation Stop the 
Violence.  It has since spread to libraries and 
festivals across Europe and the World.

It is set up like a normal library. Participants 
borrow a book on a certain topic and have 
an allotted amount of time with it, however 
in this case the book is a person. Readers are 
encouraged to ask questions freely, and they’ll 
get honest answers in return.

Everyone has a story. The Living Library  
creates a safe environment and brings people 
together who would not normally meet, through 
one-to-one conversations and interactions.  
This encourages understanding, challenges 
negative stereotypes and reduces prejudice. 

Hedland Living Library

Key objectives:  

• Engage community members  
who face prejudice in a positive,  
community building activity

• Facilitate authentic interaction 
between community members

• Build cultural bridges

• Improve social cohesion

• Provide positive role modelling

• Build pride and a sense of belonging.

Priority areas addressed:   

Diversity; Access and Inclusion; Youth.

OUR COMMUNITY DIVERSITY STREAM TIER 2

2018-19 Sponsorship Opportunities

Investment breakdown per Term:   

Item  Total Item Cost

Posters/flyers $350

Decoration of Library $700

T-shirts/name tags for books $550

Catalogue – about books $100

Catering $500

Casual staff (to work as librarians $300

Total $2,500
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Hedland Living Library 
sponsorship offering

Exclusive Sponsor: $10,000  
(one opportunity only)

• Exclusivity for the whole year and naming 
rights “TOPH–Sponsor Living Library” 

• Logo placement and/or recognition on all 
advertising, promotions and media releases

• Mentioned in all social media communication 
regarding the event

• Acknowledgement at the start and end of 
every session 

• Placement of your banners at events

• Logo on Living Book T-shirts which are worn 
at each event. 

Term Sponsor: $2,500

• Logo placement and/or recognition  
on all advertising, promotions and  
media releases

• Mentioned in all social media communication 
regarding the event

• Acknowledgement at the start and  
end of every session 

• Placement of your banners at events

• Logo on Living Book T-shirts which  
are worn at each event.

Community Wellbeing Stream Tier 2

Continuity:

If Sponsorship required is not obtained  
this initiative will not be implemented.   

Outcomes from last event: 

• The first Hedland Living Library was held 
in May 2018 over 5 separate sessions 
within one week 

• Community members who face prejudice 
were engaged in a positive, community 
building activity

• The event facilitated authentic 
interaction between community 
members

• Helped to build cultural bridges

• Improved social cohesion

• Provided positive role modelling

• Built pride and a sense of belonging

• Wide (non-paid) media coverage:

 - LIVE interview with Tangiora Hinaki  
 on Ngaarda Radio Tuesday 15 May  
 at 8:15am

 - Interview with one of the  
 “Living Books” – Sammy Elliott  
 (White Skinned Aboriginal) with  
 Ngaarda Media  

 - North West Telegraph Wednesday  
 30 May, p. 14

 - ABC North West – Radio – Breakfast 
 Program– Wednesday 13 June, 2018. 

Community feedback from last event: 

Anecdotal feedback indicates that everyone 
who participated would be interested in 
participating again and we are currently 
looking at changes to improve participation. 

Feedback from the Books indicated they 
found the experience overwhelmingly positive. 
One Reader said: “The saying, do not judge a 
book by its cover, is really true.” 

Many Readers reported that they were 
surprised by what they had learnt from their 
Book and Books also said they benefited. One 
said they, “I gained more confidence in talking 
to new people” and another said: “I was 
surprised with the interest the readers had 
in what I had to say. I didn’t expect to get so 
many readers in one day.”

Leading area:

Community Engagement and Facilities - 
Libraries

 

2018-19 Sponsorship Opportunities
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